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China and other east Asian economies have increased their share of 
world GDP dramatically…

Shares of world GDPShares of world GDP
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…but in the case of China (and possibly India in the future) this 
reflects a return to how it used to be.

Long run world GDP shares
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GDP growth in emerging Asia is expected to remain well above that in 
advanced economies despite some slowing.

World and emerging Asia GDP growth
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China: economy cannot grow at 10% per annum anymore, but 6-7% 
annual growth ain’t bad! 

China GDP growth long runChina GDP growth – long run
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Plenty of upside in Asia: economies still have plenty of ‘catching up’ 
to do. And these economies have massive populations. But we can’t 
pretend it won’t be a bumpy ride.

GDP per capita relative to United StatesGDP per capita relative to United States
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• China and India together will have almost HALF of the global middle class by 2030, 
and ONE-QUARTER of the global upper class by 2050
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The medium-term outlook for demand in China is supported by mass 
urbanisation even though this is starting to slow.

China urban population projectionsChina urban population projections
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The strong demand from Asia for steel inputs and energy is well 
known. But rising living standards will increase demand for higher 
caloric food…



…and services. This will present further opportunities for Australia 
and other countries with high education levels.

Services sector as % of GDP vs GDP per capita



What is not widely known is that Asia is already an important 
destination for Australia’s rural exports. 
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We are already seeing a significant pick-up in inbound tourism and 
other short-term visitors from Asia, particularly China

Sh t t  i it  t  A t li  h  f t t lShort-term visitors to Australia, shares of total
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Australia in the Asian Century

Federal Government “roadmap” on how we better engage within the region to leverage this 

extraordinary “once in a generation” economic event.. 

Key Insights:Key Insights:

• Asia will be the World’s largest producer AND consumer of goods & services

• Australia is located in “right place at the right time”

• We must build on existing relationship and enter a new phase of deeper and broader 

engagement

• Key areas of focus include productivity, capability development, commercial innovation 

and competitiveness and strong relationship @ every level.
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Businesses are increasingly also looking offshore for the next opportunity, 
particularly in Asia regions

EFIC Global Readiness Index (GRI) Survey 2010 (survey of 936 Australian businesses

• 78% of companies with an • 78% of companies with an 
existing offshore presence are 
planning further expansion

• No offshore operations, 26% are 
planning an initial global step, 

81% ‘to serve the local market’, 
42% ‘to serve other markets’ 
16% to ‘re-import back to Aus*16% to re import back to Aus

• China and South East Asia are 
top 5 destinations for offshore 
operations

Source: EFIC Global Readiness Index (GRI) Survey 2010
*The numbers add to more than 100% as respondents could give more than one reason for their offshore presence.



The Rise and Rise of China

Government 

“12th Five-Year Plan”:

Continued economic 
reforms. 

Consumption:

Electricity Generation 
has tripled in China over 
the past 10 years.

Society:

Ongoing Urbanisation of 1.3B 
people. Currently only 50%

93 cities with >5 million people
Rebalance economy

Increase domestic 
consumption = 

Less dependent on 
i t t  d 

900 Million Mobile Users 
(+11 Million per month).

100 Million Cars.

Western China –
i t t t t  t  

p p

PRC is extremely sensitive to 
inflation, the distribution of 
wealth, food cost etc

Increasing middle class is 
emerging in the region  investments and 

exports in the future.
important strategy to 
boost domestic 
consumption given 
slowing export demand. 

emerging in the region. 

Demanding a range of goods and 
services. 

Health and Aged care 

Education Education 

Household goods, 

Tourism, 

Banking and financial 
services  services, 

High-quality food products

Agriculture

Technology 



Shanghai in 1990 Shanghai in 2013



China: Doing Business in China - overview 

Doing business in China

• Know the culture

• Be comfortable dealing with officials• Be comfortable dealing with officials

• Partnerships are key

• Have people in the region

• Be Patient

Challenges of doing business in China

• Financial and legal regulation

• Lack of publically available data

• Segmented and diverse local markets

• Varying business practices

• “Local Protectionism”Local Protectionism



Wage and other cost inflation Pressure

Rising wages and shrinking export demand 

Leading to manufacturers in China to relocate to 

neighbouring Southeast Asian nations or in 

Western China. 

Wage inflation in China has raised questions over 

the country’s future as the preferred outsourcing 

destination

Labour costs have on an average surged by 12-

20% a year across sectors and industries for the 

past 4 years

China faces intense competition from very low cost 

nations in Africa as well as from Vietnam, Malaysia, 

Indonesia, Bangladesh, Pakistan and the Philippinesdo es a, a g ades , a sta a d t e pp es



South East Asia SnapshotSouth East Asia Snapshot

• 9% of global population (600 million people)

• Low Cost of Labour

• Accelerating Consumer Populations driving growth

• Sophisticating tastes – demand for technology

• Comparatively young populations• Comparatively young populations

• Open for Business – reforms around deregulation, trading licences and local 

incorporation



ANZ credentials across the Asia Pacific region - Global Scale And 
Targeted Asia Focus

25th largest bank in the world2

Operates in 32 markets

Top 4 Corporate Bank in Asia3

One of 4 Leading Banks in Indonesia

Largest Foreign Bank in Greater 
Mekong

Over 48,000 staff members

Over 250 year of banking 
experience on our board

ANZ AT A GLANCE

R: Representative office only

Top 4 Corporate Bank in Asia3

Top 5 largest foreign banks in Asia4

ANZ is amongst highest rated banks globally 
with a AA band credit rating6

Leading Bank in 12 Pacific countries.

Over 8 million customers worldwide

Top 5 listed company on the ASX 
with over 40,000 shareholders and 
a market capitalization of AUD55 
billion5

Source: 1. Australia and New Zealand Banking Group Limited (ANZ) ABN 11 005 357 522, 2. GICS and FTSE sector scheme data as of August 2011 3. Greenwich Asian Large Corporate Banking Study 2012 4. GICS 
and FTSE sector scheme data as of August 2011 5. ANZ as at November 2011 6. As at March 2012, ANZ was rated AA- by Standard and Poor’s and Aa2 by Moody’s.



ANZ Customer Management Framework
ANZ Global Relationship FrameworkANZ Global Relationship Framework

Leverage domestic scale into Asia 
Pacific 

CHINACHINA Via seamless cross border network

- Single global team servicing needs 
across multiple jurisdictions

CHINACHINA

China 
Subsidiary: 

Direct Sourcing 
(l l i )

2

across multiple jurisdictions

- Local relationship teams are aligned 
to clients on a country by country 
basis

(local entity)Singapore 
Subsidiary: 

Selling Directly 
into Singapore

3

Indonesia 
Subsidiary: 

S lli  Di tl  
4

- Global relationship = single point of 
contact for all banking needs

- ANZ offers :

Selling Directly 
into Indonesia

ANZ offers :
- Customer On Boarding – Offshore
- Enhanced Legal Framework
- Global Referrals
- Client Insight: Asia Medical Devices 

Co.1 Co.

Head Office 
Sydney 

Australia



Client Insights



21

anz.com/asiapacificanz.com/asiapacificanz.com/asiapacific
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ANZ – Supporting Australian Companies into Asia

ANZ is the only “Full Service” Australian RMB bank with full CNY & FCY licenses bank in Chinay

> Drawing on the resources of our global banking capabilities, ANZ operates
across 32 markets offering integrated solutions across Asia Pacific, Europe and
North America

> ANZ has representation across 14 markets in Asia and 12 markets across the
P ifi

SUPER REGIONAL NETWORK FULL RANGE OF RMB CAPABILITY

> RMB Account Services
> RMB Payment and 

CASH LENDING

> RMB Bilateral 
LPacific > RMB Payment and 

Collection
> RMB Deposits
> Online Banking – ANZ 

Transactive
INVEST AND HEDGE

> RMB FX Spot
> RMB FX Forward
> RMB FX Options

TRADE & SUPPLY CHAIN

> Documentary Credits
> Documentary Collections
> Guarantees / SBLC

Loans

AA- RATED
Deposit account in HK for corporates

> 2010:   Zero

> RMB FX Options
> RMB Investments> Trade Finance Loans

> Supply Chain Products
> Structured Trade Products
> Online@anz Trade Services

> ANZ remains one of the few well rated banks globally

> ANZ is now one of only 9 S&P rated AA- publicly listed commercial banks in the
world

> This offers creditability and security within the industry which provides greater
confidence for customers

> Partnering with ANZ ensures that we understand the customer’s business goals
and are committed to the ongoing success of their business

ANZ AS A BANK OF CHOICE

> 2012: > 1,400

RMB Deposits held in ANZ Australia

> 2011-12: 20 = 100% increase during second quarter 2012

TRANSACTION BANKING AWARDS

BEST TRANSACTION BANK 
AUSTRALIA

BEST LOCAL COMMERCIAL 
BANK

2009 2011

AUSTRALIA AND NEW ZEALAND ACHIEVEMENT 
AWARDS BEST TRADE FINANCE PROVIDERS 

BEST TRADE FINANCE 
PROVIDER AUSTRALIA

2009 2012

> ANZ has a dedicated team which specialises in insights and knowledge of our
RMB trade offerings

> This assures customers of our expertise in assisting with their RMB transactions

SUPERIOR INSIGHT AND EXPERTISE

2011 2009 - 2011 2009 - 2012

> Single Global Team.

> Relationship Teams are aligned to clients on a country by country basis with
local Relationship Manager providing a key point of contact for all banking
needs.

> Seamless implementation of cross border banking services combined with local
expertise and “one team knowledge of client and profile.

GLOBAL RELATIONSHIP STRUCTURE



Disclaimer

Important Notice

Australia and New Zealand Banking Group Limited is represented in:
AUSTRALIA by:

Australia and New Zealand Banking Group Limited ABN 11005 357 522
ANZ Centre Melbourne, Level 9, 833 Collins Street, Docklands Victoria 3008, Australia
Telephone +61 3 9273 5555 Fax +61 3 9273 5711

UNITED KINGDOM by:
Australia and New Zealand Banking Group Limited
ABN 11 005 357 522
40 Bank Street, Canary Wharf, London, E14 5EJ, United Kingdom
Telephone +44 20 7378 2121 Fax +44 20 7378 2378Telephone +61 3 9273 5555 Fax +61 3 9273 5711

UNITED STATES OF AMERICA by:
ANZ Securities, Inc. is a member of FINRA (www.finra.org) and registered with the SEC.
277 Park Avenue, 31st Floor,
New York, NY 10172, United States of America
Tel: +1 212 801 9160 Fax: +1 212 801 9163

Telephone +44 20 7378 2121 Fax +44 20 7378 2378

NEW ZEALAND by:
ANZ National Bank Limited
Level 7, 1-9 Victoria Street, Wellington, New Zealand
Telephone +64 4 802 2000

This document (“document”) is distributed to you in Australia and the United Kingdom by Australia and New Zealand Banking Group Limited ABN 11 005 357 
522 (“ANZ”) and in New Zealand by ANZ National Bank Limited (“ANZ NZ”). ANZ holds an Australian Financial Services licence no. 234527 and is authorised in 
the UK and regulated by the Financial Services Authority (“FSA”).  

This document is being distributed in the United States by ANZ Securities, Inc. (“ANZ S”) (an affiliated company of ANZ), which accepts responsibility for its 
content.  Further information on any securities referred to herein may be obtained from ANZ S upon request.  Any US person(s) receiving this document and 
wishing to effect transactions in any securities referred to herein should contact ANZ S, not its affiliates.

This document is being distributed in the United Kingdom by ANZ solely for the information of its eligible counterparties and professional clients (as defined by g g y y g p p ( y
the FSA).  It is not intended for and must not be distributed to any person who would come within the FSA definition of “retail clients”.  Nothing here excludes 
or restricts any duty or liability to a customer which ANZ may have under the UK Financial Services and Markets Act 2000 or under the regulatory system as 
defined in the Rules of the FSA.

This document is issued on the basis that it is only for the information of the particular person to whom it is provided.  This document may not be reproduced, 
distributed or published by any recipient for any purpose.  This document does not take into account your personal needs and financial circumstances.  Under 
no circumstances is this document to be used or considered as an offer to sell, or a solicitation of an offer to buy.

In addition, from time to time ANZ, ANZ NZ, ANZ S, their affiliated companies, or their respective associates and employees may have an interest in any 
financial products (as defined by the Australian Corporations Act 2001)  securities or other investments  directly or indirectly the subject of this document (and financial products (as defined by the Australian Corporations Act 2001), securities or other investments, directly or indirectly the subject of this document (and 
may receive commissions or other remuneration in relation to the sale of such financial products, securities or other investments), or may perform services for, 
or solicit business from, any company the subject of this document.  If you have been referred to ANZ, ANZ NZ, ANZ S or their affiliated companies by any 
person, that person may receive a benefit in respect of any transactions effected on your behalf, details of which will be available upon request.

The information herein has been obtained from, and any opinions herein are based upon, sources believed reliable.  The views expressed in this document 
accurately reflect the author’s personal views, including those about any and all of the securities and issuers referred to herein.  The author however makes no 
representation as to its accuracy or completeness and the information should not be relied upon as such.  All opinions and estimates herein reflect the author’s 
judgement on the date of this document and are subject to change without notice.  No part of the author's compensation was, is or will directly or indirectly 
relate to specific recommendations or views expressed about any securities or issuers in this document.  ANZ, ANZ NZ, ANZ S, their affiliated companies, their 
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relate to specific recommendations or views expressed about any securities or issuers in this document.  ANZ, ANZ NZ, ANZ S, their affiliated companies, their 
respective directors, officers, and employees disclaim any responsibility, and shall not be liable, for any loss, damage, claim, liability, proceedings, cost or 
expense (“Liability”) arising directly or indirectly (and whether in tort (including negligence), contract, equity or otherwise) out of or in connection with the 
contents of and/or any omissions from this communication except where a Liability is made non-excludable by legislation. 

Where the recipient of this publication conducts a business, the provisions of the Consumer Guarantees Act 1993 (NZ) shall not apply.


